
The Nature Project
Entertainment, Education, Conservation 



Introduction

Every year millions of people go on safaris, outdoor camping trips, whale watching cruises, 
birding etc. Some connect with nature through wildlife channels on TV, a walk in the park or 
gardening. 

And some others drive to their local zoo for a full day of animal gazing. Connecting with 
nature makes us happy. It relieves stress. There is an innate drive to do so. 

Humans have an insatiable fascination with wild animals and nature. We are intrinsically 
connected with it - there is an inner drive to bond and belong. A timeless connection 
ingrained in our subconscious, which probably is a remnant of our very close interaction 
with nature and wildlife over the thousands of years of our evolution. 

However, in this modern world, the options available for satiating this need to connect with 
nature is either incomplete or not easily accessible. 



Introduction

This need to connect with nature is good news for conservation initiatives. But we need to 
be able to appeal to this subconscious bond. 

Though the inner drive to bond with nature is existent within people, the distance with the 
natural world is ever increasing as we get deeper ingrained in this concrete jungle of the 
new world.

Distance leads to detachment. We need to allow people to connect with nature. We need 
them to feel and understand its importance in our lives. 

When people interact with nature and wildlife, they see the beauty and understand its 
importance. When they see the stress on our biodiversity and get a feeling of what will be 
lost, they would want to act. 

They will be champions for the cause. Any initiative one participates in because of an inner 
drive, will be more effective and lasting, than when a cause is externally pushed to him.

Conservation efforts can be more efficient if we allow people to connect with nature 
physically, thus triggering their fundamental sentimental attachment with it. It works better 
than talking to an individual who sees the impact on biodiversity through TV or other media 
but cannot feel the depth of its impact. 



Introduction

The Nature Project – connecting humans with nature

- Allowing people to indulge in nature - while stimulating all 5 senses – sight, smell, 
sound, feel, gustatory.

- Outlets for nature related products.

- Curios made by indigenous tribes like the Maasai, Zulu, Yanomami etc– thus generating 
revenue for them.

- Camping gear and kits.

- Wild life Tour agencies – Bespoke wildlife packages – advice, booking and support.

- Training and education zone dealing with survival, camping and trekking skills, wildlife 
photography lessons.

- It will also provide them with an avenue to participate in conservation activities –
adopting a pull strategy instead of a push one.



“Whenever I have found myself stuck in the ways 

I relate to things, I return to nature. It is my 

principal teacher, and I try to open my whole 

being to what it has to say.” 
— Wynn Bullock 

“...I thank you God for this most amazing day, for the leaping 

greenly spirit of the trees, and for the blue dream of sky and for 

everything which is natural, which is infinite, which is yes...” 
― E.E.Cummings

The forest makes your heart gentle. You become one with it... 

No place for greed or anger there.
- Pha Pachak

“Your deepest roots are in nature. No matter who you are, 

where you live, or what kind of life you lead, you remain 

irrevocably linked with the rest of creation.”
- Charles Cook

“Nature is not a place to visit. It is home.” 
― Gary Snyder

“Nature always wears the colors of the 

spirit.”
– Ralph Waldo Emerson

Some Quotes

“Look! Look! Look deep into nature and 

you will understand.” everything.”
- Albert Einstein



The Nature Project

Vision and Mission



The Nature Project 

Vision
➢ Broad Goal – 1 – Conservation

Humans have been directly responsible for the maximum ‘abrupt’ biodiversity 
depletion, other than primordial world extinction events. In the last few decades 
biodiversity has declined by more than a quarter. 

We need to protect what is left before it is too late. We need to learn to co-exist. 

Besides being ethical, it is also a requisite for our very existence. 

➢ Broad Goal – 2 – Stress Relief

In this modern world, there is a lot of stress. 

Over the last 50 years, owing to technological advancements, the daily dose of 
stimuli we are exposed to far exceeds our mental capacity to process these – we are 
moving faster than we can naturally adapt – mentally and physically. One key 
side-effect is stress.

We need to unwind – we need to connect with our roots – connect back with 
nature. 

Studies have shown that we are intrinsically connected to nature. Nature relieves 
stress. 

Connecting Humans with 
Nature. 

To be the global leader in 
promoting and educating 
on conservation and co-
existence.

To provide facilities and 
avenues globally to allow 
humans to immerse in 
nature. 

To be the go-to 
destination to connect 
with nature – one stop 
shop.



The Nature Project 

➢ Mission – Conservation

• Education

• Conservation

• Co-existence.

• Focused and motivated Implementation -

• Partnering with global agencies in Biodiversity conservation.

• Promoting Eco-tourism. Educating on co-existence. 

• In-House initiatives – identifying and addressing current pressing needs 
in conservation.

• Absolute Transparency and Accountability

• Ensuring proper channeling and utilization of funds, while providing 
complete transparency to donors. 

• Encouraging direct participation on conservation efforts. 



The Nature Project 

➢ Mission – Stress Relief

• One-stop shop 

• Products - Comprehensive – Curios, Camping gear, Photography equipment and lessons, 
Books and Videos.

• Experience - Zoo/ Safari.

• Experience - Virtual safari, Theater – Wildlife documentaries.

• Edutainment activities for Kids and Adults.

• Abundance of Nature Elements  - Experiential.

• Stimulation of Physical senses - Visual, Olfactory, Auditory, Tactile and Gustatory.

• Emotional   - Tranquility, Entertainment, Bonding, Caring.

• Connecting

• Comprehensive access to Best destinations locally and globally to connect with nature –
travel, accommodation, activities.      

• Personalized -– suggestions and recommendations as per individual needs.

• Professional guidance and 24x7 assistance and support  



The Nature Project

What It Entails



The Nature Project 

Protect Shop

A One stop shop to connect 

with nature.

- Buy curios, books, 

camping gear, home décor, 

nature tours and more

Habitat and species loss over the 

last few decades is unprecedented 

- Conservation is key to reduce 

further decline.

The Nature Project

Relax

There is a lot of stress in 

this world. 

- Being with nature relieves 

stress.

Learn

Education and training for 

adults and kids

– Celebrating the wild, 

survival essentials, camping 

lessons, photography and 

more. 

➢ The trigger – The consumer need-state - To connect with Nature

➢ The offering – A destination that entertains, educates, connects, stimulates and motivates (conservation) 



The Nature Project

Protect

Conservation should not be just a term. 

It should be passionately implemented -

• The efforts need to have measurable impacts. It has to make a difference – not just a namesake. 

• It should be treated with urgency and implemented with conviction.

And willingly bought into -

• When people interact with nature and wildlife, they see the beauty and understand its importance. 

When they see the stress on our biodiversity and get a feeling of what will be lost, they would want to 

act. They will be champions for the cause. Any initiative one participates in because of an inner drive, 

will be more effective and lasting, than when a cause is externally pushed to him.

➢ The conservation arm will feature 

• Outlets for prominent conservation organizations.

• Edutainment programs on conservation.

• Locally developed conservation efforts based on local sentiments (being inclusive – allowing them to 

be a part of the efforts)



"Earth provides enough to 

satisfy every man's needs, but 

not every man's greed." 
— Mahatma Gandhi

“...An average of seventy-four species become extinct every day, 

which was one good reason, but not the only one to hold 

someone's hand...” 
― Nicole Krauss

"If we can teach people about wildlife, they will be touched. 

Share my wildlife with me. Because humans want to save 

things that they love." 
— Steve Irwin

“Destroying rainforest for economic gain is like burning a 

Renaissance painting to cook a meal.” 
― Edward O. Wilson

“Plans to protect air and water, 

wilderness and wildlife, are in fact 

plans to protect man.” 
― Stewart L. Udall

Some Quotes

http://www.goodreads.com/author/quotes/5810891.Mahatma_Gandhi
http://www.goodreads.com/author/show/2633.Nicole_Krauss
http://www.goodreads.com/author/quotes/311848.Steve_Irwin
http://www.goodreads.com/author/show/31624.Edward_O_Wilson
http://www.goodreads.com/author/show/78504.Stewart_L_Udall


The Nature Project

Relax

Experiential – stimulating all five senses

• Visual - Lush Greenery, Wood, Ample Waterbodies, Animals and Birds.

• Auditory - Tranquil music, Bird sounds, Nature sounds.

• Olfactory - Fresh air, aromatic flowers, wet earth, natural scents.

• Tactile - Petting zoo, cool breeze on the skin, the smoothness of flowers, a dip in a man made geyser.

• Gustatory - Themed restaurants – Authentic African, Rustic Asian, others.

It will be a destination where both Kids and Adults can unwind. In addition to being in a natural 

environment and amongst wildlife, there can be 

• Virtual African Safari, Zoo, butterfly garden, boating, rainforest walks etc – depending on 

feasibility.



The Nature Project

Shop 

A One-Stop Shop for all your needs to connect with nature 

In addition to the Zoo, we could offer outlets that sell

• References – a comprehensive collection of books and videos on Plants and Wildlife.

• Curios, artefacts and ornaments – made by tribes in Asia, Africa and Americas – handmade and 

authentic. This will also help promote markets like the Maasai market in Kenya. A source of 

revenue for the tribes. 

• Tour programs– local, Africa and Asia - Professional tour agents who can offer customized tour 

packages and expert advice on locations/sites, treks/ programs, accommodation facility etc based 

on client needs. Tie up with operators to allow for discounted packages to customers. 

• Wildlife gear – anything one would need for a camping trip or a trek or a day in the outdoors –

comprehensive collection of camping gear and survival kits.

• Home Décor – furnishing to bring that touch of nature into your homes. 



The Nature Project
Shop 

Curios

Gear
References

Tours



The Nature Project

Learn

Education and Training for Adults and Kids

Education 

• Biodiversity and conservation – interactive education.

• Expert insights into animal behavior (for the curious minds) and lessons on how to survive an 

encounter.

Training

• Wildlife and Nature photography classes.

• Practical/ simulated training on how to survive in the wild.

• Tips and advice on trekking and camping.

• Surviving an encounter.

• How to use camping gear and survival kits.

• Wildlife filmmaking.



IMPLEMENTATION

With a zoo area at the 
center 

Intricately woven into 
each other

Zoo

Shop 

Learn

Zoo

For Illustrative purposes only

Rides 



The Nature Project

Why Will It Work



The Nature Project – Connecting Humans with Nature 

➢ Conservation of the Planet and its Biodiversity – is our responsibility. 

➢ The decisions, actions and inactions of one species – ours – over the next 
decade will determine the fate of all life on Earth – Including OURS.

➢ Humans need to unwind. Stress leads to aggression. There is too much 
aggression in the world. Being with nature alleviates stress.

WHY DO IT

Try Googling images for 
‘Stress Relief’

Nature Features quite 
prominently



The Nature Project – Connecting Humans with Nature 

WHY WILL IT WORK

➢ Insight – Humans and Nature are intrinsically connected 

A popular theory suggests:

Affinity for nature was an evolutionary advantage. Landscapes with vegetation and water were 
ideal for finding food and avoiding predators, so their inhabitants survived longer and were less 
stressed. Although today's humans roam cityscapes with blinking stoplights and shiny glass 
towers, it's unlikely our brains have fully adapted to them.

We love greenery, water bodies, forests and its inhabitants.

We love gardens and its blooming flowers, we love a swim in a stream, we love a stroll amongst the trees 
with the breeze on our skin. 

We love a visit to the zoo, a trip to a wildlife park, an underwater dive, the sound of the birds.

We love nature – nature relieves our stress.



The Nature Project – A WIN-WIN concept

➢ Being Ethical - Conservation of the Planet and its Biodiversity – is our 
responsibility. 

➢ Is a Necessity - It is also becoming mandatory for our very survival.

➢ As a service – Nature helps relieve stress. 

Humans have a finite capacity for sustained concentration. Busy urban environments 
make focusing more difficult, causing fatigue and irritability. 

But nature lets the conscious brain rest, replenishing the powers of attention and 
lowering anxiety. 

This in-turn increases productivity and also increases the happiness quotient. 



The Nature Project – A WIN-WIN concept

➢ As a destination

- It will encompass entertainment, relaxation, conservation and education. 

- Also, will be a one-stop shop for all needs to connect with nature. 

➢ As a Business – will be a sustainable business model.

- Generating healthy revenue through renting/ selling space and through a myriad of services.



Name - Sunil Pillai
Location - Dubai – United Arab Emirate.

Expertise - Psycho-Analytical Qualitative Research – Consumer
Experience - 14 years experience with top global research organizations 

(Ipsos, TNS, Censydiam)

Interests and Hobbies - Passionate about Wildlife 
- Wildlife Photography 
- Jungle treks 
- Animal Behavior

About Me

Over the last 19 years, I have honed my skills in consumer research. Nevertheless, my passion lies in wildlife and being 

with nature. Going forward, I would like to work in an industry that I am passionate about. 

The ‘Nature Project’ is a concept that I had conceived a few years back, which encapsulates my vision of ensuring that 

‘Nature and Wildlife’ exists in its raw form, well into the future – as nature intended. Its not just the right thing to do, 

but also, a necessity to ensure humanity’s sanity and peace going forth. 



You can Reach me anytime at:

Mobile - +97150 – 6241453
E-mail - sunil.dxb@gmail.com
Skype - sunilpillaidxb
Linkedin - https://ae.linkedin.com/in/sunilpillai2015

Contact

mailto:sunil.dxb@gmail.com
https://ae.linkedin.com/in/sunilpillai2015


Thank You 

&

Look forward to hearing from you.


